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Sticky Note
Mary to provide direction on fonts to be used in Japanese and Korean.

UBARTS6
Sticky Note
Insert the opening content found in page 2 of this PDF.  
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Sticky Note
Add additional logo instructions:
* Safe space around the logo
* What backgrounds the logo should (or should not) appear on
* How not to skew or stretch the logo

UBARTS6
Sticky Note
Change this email address to: eproinfo@pearson.com


How to use these guidelines

These brand guidelines are a set of principles to be used by anyone working with the
E~Pro™ brand. For anything not covered within this guide, please refer to the Pearson
brand guidelines.

You can access the Pearson guidelines through the brand microsite: http://brand-
microsite.pearson.com. If you are new to the brand microsite, please follow the home page
instructions for requesting access.

E~Pro brand assets are available:

e On the E”Pro Neo site (for Pearson employees)

¢ By emailing a request to eproinfo@pearson.com
Within your request, please include a description of how the assets are to be used and
required file specifications.

Exam name

The official exam name is English for Professionals Exam. The acronym, E/Pro™, is a
registered trademark and should always bear the TM symbol.

The first time the exam name is referenced within body copy, it should be written as:
E~Pro™ English for Professionals Exam. Subsequent references to the name can be
shortened to E~Pro™ or E”Pro™ Exam.

The E”Pro™ logo can either stand alone, or can be used in conjunction with the exam
name.

(Include a visual of the logo with the words English for Professionals Exam — like what’s
used on the cover of our marketing materials)

English for
Professicnals Exam
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Test Center name

ENPro™ exams are delivered in Pearson VUE test centers specifically authorized for
E~NPro™.

When referencing the testing channel in collateral, it should be called a:
e Pearson VUE test center authorized to deliver E”~Pro™

E~NPro™ tagline

The E”NPro™ tagline is:
e Measuring English skills for global success
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